
شد می کاندید اگر گیتس بیل کند؛ می بینی پیش را آمریکا آینده جمهور رئیس کاوی داده

به جای می گذاریم. اینکه چه چیزی می همه ی ما به این موضوع آگاهیم که هر لحظه از خود یک اثر انگشت دیجیتالی 

گوشی برند چه مدل لباسی دوست داریم، ماشین مورد علاقه مان چیست،  می کنیم،ر خوانیم، کجا کاریم، چه چیزی می خ

مورد علاقه مان چیست و اطلاعاتی از این قبیل را هر لحظه در اختیار کسانی می گذاریم که با داشتن دانش این زمینه می 

 توانند به نتایج مهمی دست یابند.

در هر پا به میدان می گذارند و  Big Data ،Data Mining ،BI، Data Scienceاینجا جایی است که علومی مانند 

پرداختیم که با استفاده از این علوم خودمان نظرمان را می گویند. در این مقاله به معرفی تحقیقی  چه که فکر کنیم پیش از

درباره انتخابات اخیر آمریکا نظر می دهد و شانس برنده شدن کاندیداهای موجود را بیان می کند. جلوتر در مقاله خواهید 

 دید که بیل گیتس هم شانس برنده شدن در انتخابات ریاست جمهوری آمریکا را دارد، اگر کاندید شود!

هیلاری  ویژگی های شخصیتیآمریکایی خواست تا درباره ی  گسالربز 0101از  Fidelum Partnersموسسه 

از داشتن صلاحیت و شایستگی تا فقدان آن، و نظر دهند. مشخص شده،  بعضی چهره های معروفو  کلینتون، دونالد ترامپ

 از گرم و مهربان برخورد کردن تا عکس آن.

ه اگر کدسته رفتار تقسیم بندی کرده است. به گونه ای  4به نشگاه پرینستون، این ویژگی ها را دانشکده ی روان شناسی دا

و تحسین برانگیز است. و اگر سرد برخورد  وفادار از نظر رفتارین برخورد می کرد، هم شایسته بود و هم گرم و مهرباکسی 

 .طرد و تحقیر شده استرفتاری ستگی هم نداشت از نظرو شای می کرد



 

 

 

بیل گیتس نتایج حاصل از این تحقیق و داده کاوی بسیار جالب است تا جایی که از نظر مردم آمریکا، شایسته ترین فرد 

رد. و این رتبه در رده ی دوم قرار دا Ellen DeGeneresو مهربان، بیل گیتس بعد از خانم  است و از نظر برخورد گرم

بندی ها در مقایسه با نامزد های کنونی ریاست جمهوری آمریکا، بیشتر جذاب می شود. در زیر خلاصه ای از این گزارش را 

 مقاله بخوانید.انتهای  PDFخدمتتان عرض می کنیم و باقی آن را می توانید در فایل 

 است که در زیر باهم بخشی از آن را می خوانیم: The Human Brandنام این گزارش 



 

 

 

رابطه ای طولانی  با مشتری هایمان آنکه بدانیم چگونه وفاداری را کسب نماییم تا بتوانیم این گزارش و تحقیق برای "

 تریکاز شرکت جنرال الک Beth Comstock " است نیز مفید برقرار کنیم

نه فقط در  وجود داردگزارش می توان فهمید که چرا اعتماد در قلب هر نوع رابطه ی سالمی همچنین با توجه به این "

 Millerاز شرکت  Tom Long ."هایش هم وجود دارد با مشتری رابطه ی انسان با انسان، بلکه در رابطه ی شرکت

Coors 

تا در  ندخواستادامه ی پرسشنامه از افراد در  ،مدل رفتاری رسیدند 4و به  تقسیم بندی شد ی های رفتاریپس از آنکه ویژگ

 هم می بینیم که هر یک در کدام قسمت قرار می گیرند. نیز نظر بدهند، در زیر باشغل ها، سازمان ها و ... مورد

 ، استخراج شده است.بدست آمده بزرگسال آمریکایی 0101ایی که از توجه داشته باشید که این اطلاعات از پرسشنامه ه



 

 

 



 

 

 

 

 چارجوب و متدلوژی تحقیق

بات اخیر می که بیشترین ارتباط را به انتخاافرادی  –فرد بسیار معروف نظر خواهی شده است.  08در این تحقیق درباره ی 

 توانند داشته باشند.

 01سپتامبر شروع و در  9آمریکایی بزرگسال، اطلاعات جمع شده است. این کار از تاریخ  0101همانطور که گفته شد از 

 اتمام رسید. سپتامبر به

 کنند. نطقه سکونت، خط سیاسی خود را بیاناز پاسخ دهندگان خواسته شد تا سن، جنس، درآمد، تحصیلات، نژاد، م

 

 



 

 

درصد برای مردم آشنا بودند و در این میان باراک اوباما،  01همانطور که در شکل مشخص است، تمام گزینه ها بالای 

 رده ی اول را به خود اختصاص دادند. 3هیلاری کلینتون و جورج بوش 

 

 

 Ellenر که مشخص است تنها همانطورا ببینید. از لحاظ نوع رفتار  اشخاصدسته بندی  در شکل زیر می توانید

DeGeneres  امتیاز  1تا  0گرفته است. در نظر داشته باشید که بازه ی امتیاز ها از  5در هر دو نوع رفتار امتیازی بالای

 در نظر گرفته شده بود.

 انطور که گفتیم بیل گیتس شایسته ترین فرد شد و پس از آن مارک زاکربرگ.هم



 

 

 

 بندی تقسیم ویِژگی های شخصیتی با رفتار افراد را در شکل زیر می بینیم:و جمع 

 است. 1103در سال صورت گرفته  است زیرا مؤید الگوی حاصل از تحقیقاین شکل بسیار جالب 



 

 

 

 ،انتهای مقاله دریافت نمایید اما برای آخرین بخش از این گزارش PDFتوضیحات و نمودارهای بیشتری را می توانید در 

ی افراد از نظر شایستگی شان و احتمال پیروز شدن آنها در انتخابات بود که به ترتیب در جالب بود مقایسه چیزی که به نظر

 جدول پشت سر هم برایتان به نمایش گذاشتیم. 1

 

 مقایسه از نظر میزان شایستگی:

 



 

 

 

 

 :احتمال پیروزی در انتخابات



 

 

 

 

 

پیشرفت علوم و تکنولوژی های روز عقب نمانید، می و یا دوست دارید از  م به این نوع تحقیقات علاقه مندیداگر شما ه

 توانید با گذراندن دوره های مربوطه در سماتک، خود را با دنیای فناوری همگام سازید.

 SQLمی باشد. پیش نیاز این دوره  Data Miningص به ساعت آن مخت 11ساعت است و  05که  BI Packدوره ی 

Server Design  .است 

 ساعت است. 14که  Intro to Big Data and applicationدوره ی 
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Research-Based, Loyalty & Growth Consulting 

CHRIS MALONE is an accomplished marketer and 
strategic advisor, classically trained at P&G, Coca-Cola 
and Zyman Group before advancing to CMO roles at 
ARAMARK and Choice Hotels. 

He's an award- winning author and established 
strategy thought-leader who advises clients including:

“The HUMAN Brand is a must-read for those who want a 
trult evolved understanding of how to earn loyalty and 
create lasting relationships with customers. ” 
- Beth Comstock, Vice Chair, General Electric

“This insightful book explains in simple terms why trust is at 
the heart of every healthy relationship – not just between 
people, but between companies and their customers." 

- Tom Long, Chief Executive Officer, MillerCoors

2014 Awards
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Universal Drivers of Human Behavior*

* Universal Dimensions of Social Cognition, November 2006

http://fidelum.com/wp-content/uploads/2013/10/Warmth-Competence-2007.pdf
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Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

Competence
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Occupation Perceptions of US Adults

http://nymag.com/scienceofus/2014/09/chart-shows-how-respected-different-jobs-are.html

http://nymag.com/scienceofus/2014/09/chart-shows-how-respected-different-jobs-are.html
http://nymag.com/scienceofus/2014/09/chart-shows-how-respected-different-jobs-are.html
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Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

Competence
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Animal Perceptions of US Adults

http://onlinelibrary.wiley.com/doi/10.1111/jasp.12361/full

http://onlinelibrary.wiley.com/doi/10.1111/jasp.12361/full


© 2016 Fidelum Partners. All Rights Reserved. 6CONFIDENTIAL – DO NOT DISTRIBUTE
Competence
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• VA Hospitals

• Public Transport
• USPS

• Amtrak

Shell •
• Toyota

Travelers Insurance •

• Sears

• JPMorganChase
Bank of America • • Citibank

• ExxonWalmart •

• Morgan Stanley

• AIG
• BP

• Goldman Sachs

• Marlboro

• Porsche

• Rolls Royce
• Rolex

• Mercedes
Gucci
••
Cartier

• Best Buy

• Macy’s

• Burger King

• Tylenol•
Advil

Honda •
Ford
•

•
Zappos.com

•
McDonalds

• Coca Cola
• Amazon.com

• Johnson &
Johnson

• Hershey
• Campbell’s
• TropicanaDAV •

Boys & Girls Club •
Habitat for Humanity •

Minute Maid
•

• Salvation Army
• Humane Society

Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

Company & Brand Perceptions of US Adults
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The HUMAN Brand Research Methodology

Sampling & Data Collection

• To illustrate the value of HUMAN Brand insights, a study was designed to assess 
18 well-known politicians and celebrities as relates to the upcoming election.

• Interviews with 1,012 U.S. adult members of the Toluna research panel were 
conducted online from September 9-17, 2016.

• Respondents were recruited and screened for age, gender, income, race, 
education, region and political party to match recent census estimates.

• Responses were screened for quality and minor deviations from the targeted 
demographic quotas were corrected by weighting of the data, as needed.  

• Our research sample yields a sampling margin of error of +/- 3.1% at the 95% 
confidence interval. 
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The HUMAN Brand 
Celebrity & Politician Evaluation
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HUMAN Brand Familiarity

• All celebrities and politicians evaluated had over 60% familiarity, with Barack 
Obama, Hillary Clinton and George W. Bush rated to be the most familiar. 

How familiar are you with each of the following 
celebrities and politicians? 
% Saying 4-7 on 1 to 7 scale

Overall
%

Men
%

Women
%

Clinton 
Supporter

%

Trump
Supporter

%

Democrat
%

Republican
%

Other 
(Party)

%

Barack Obama 92% 93% 91% 96% 93% 98% 93% 87%

Hillary Clinton 91% 92% 90% 95% 93% 97% 93% 86%

George W. Bush 90% 91% 89% 90% 94% 93% 93% 86%

Donald Trump 89% 91% 88% 90% 97% 93% 97% 82%

Bill Cosby 87% 90% 85% 89% 89% 92% 87% 84%

Ellen DeGeneres 84% 83% 85% 86% 85% 91% 84% 78%

Bill Gates 83% 87% 79% 88% 85% 90% 84% 77%

Charlie Sheen 81% 84% 78% 83% 84% 87% 83% 75%

Tiger Woods 81% 85% 77% 84% 83% 89% 82% 74%

Bernie Sanders 79% 82% 76% 82% 81% 86% 80% 72%

Joe Biden 77% 82% 72% 78% 86% 81% 84% 69%

Mark Zuckerberg 73% 77% 69% 74% 78% 78% 77% 67%

Jessica Simpson 73% 75% 71% 77% 73% 76% 74% 70%

Ted Cruz 71% 78% 65% 73% 80% 75% 79% 63%

Tom Brady 70% 81% 59% 73% 73% 73% 76% 63%

Vladimir Putin 69% 78% 60% 69% 81% 69% 78% 63%

Lebron James 67% 77% 59% 72% 64% 77% 64% 63%

Warren Buffett 64% 74% 54% 66% 73% 68% 71% 57%

* 7= extremely familiar, 1= not at all familiar
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HUMAN Brand Warmth & Competence Ratings

5.1

4.5

4.1
4.2

4.4

3.9
4.3 4.2 4.1

5.3 5.6
5.1

5.0
4.6

4.8
4.3 4.3 4.4

Ellen DeGeneres Bil Gates Mark Zuckerberg Lebron James Barack Obama Warren Buffett Jessica Simpson Bernie Sanders George W. Bush

Warmth Rating Competence Rating

• Overall, Ellen DeGeneres was the only individual rated 5 or higher on both 
warmth and competence, highlighting her broad appeal and popularity. 

• Bill Gates and Mark Zuckerberg were also rated highly, especially on competence.

Now for each of the following people, please indicate on a scale from one to seven how well the following 
statements describe each one, in your opinion. Mean Response on a 1-7 scale
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HUMAN Brand Warmth & Competence Ratings

3.7
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4.1
3.8

3.9
3.6 3.5

4.0

Tom Brady Joe Biden Tiger Woods Hillary Clinton Ted Cruz Donald Trump Bill Cosby Charlie Sheen Vladimir Putin

Warmth Rating Competence Rating

• Conversely, Vladimir Putin, Charlie Sheen, Bill Cosby and Donald Trump were all 
rated much lower on both warmth and competence.

• Hillary Clinton is also viewed to be well below the overall average on both 
warmth and competence, underscoring the contempt toward these individuals.

Now for each of the following people, please indicate on a scale from one to seven how well the following 
statements describe each one, in your opinion. Mean Response on a 1-7 scale
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Average Competence Rating

Overall HUMAN Brand Perception Map

Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

• Our 2016 HUMAN Brand perception map shows an interesting pattern of relative 
perceptions, especially as relates to our 2013 data for certain individuals. 

Donald Trump 2013

Mark Zuckerberg 2013

Tom Brady 2013

Tiger Woods 2013

Vladimir Putin 2013

* 2013 data had smaller sample size



© 2016 Fidelum Partners. All Rights Reserved. 13CONFIDENTIAL – DO NOT DISTRIBUTE

Warren Buffett

Bernie Sanders Bill Gates

Charlie Sheen

Donald Trump

Mark Zuckerberg

Bill Cosby

Hillary Clinton

Barack Obama

Joe Biden

Tiger Woods

Lebron James

Ellen DeGeneres

George W. Bush

Jessica Simpson

Ted Cruz

Vladimir Putin

Tom Brady

1.8

2.3

2.8

3.3

3.8

4.3

4.8

5.3

5.8

6.3

2.5 3.0 3.5 4.0 4.5 5.0 5.5 6.0 6.5

A
ve

ra
ge

 W
ar

m
th

 R
at

in
g

Average Competence Rating

Hillary Clinton Supporter Perceptions

Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

• Those most likely to vote for Hillary Clinton have generally more favorable views 
of all individuals, except Donald Trump, whom they view more negatively.



© 2016 Fidelum Partners. All Rights Reserved. 14CONFIDENTIAL – DO NOT DISTRIBUTE

Warren Buffett

Bernie Sanders

Bill Gates

Charlie Sheen

Donald Trump

Mark Zuckerberg

Bill Cosby

Hillary Clinton

Barack Obama

Joe Biden

Tiger Woods

Lebron James

Ellen DeGeneres
George W. Bush

Jessica Simpson

Ted Cruz

Vladimir Putin

Tom Brady

2.0

2.5

3.0

3.5

4.0

4.5

5.0

5.5

2.5 3.0 3.5 4.0 4.5 5.0 5.5 6.0 6.5

A
ve

ra
ge

 W
ar

m
th

 R
at

in
g

Average Competence Rating

Donald Trump Supporter Perceptions

Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

• Those most likely to vote for Donald Trump have much more favorable views of 
Trump, Bush, Brady and Putin, but much less favorable ones of all democrats.
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Registered Democrat Perceptions

Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

• Registered Democrats have strongly favorable views of all democratic 
politicians, but extremely negative views of Donald Trump.
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Registered Republican Perceptions

Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

• Registered Republicans have equally negative perceptions of Hillary Clinton, 
but very favorable one of George W. Bush, Bill Gates and Donald Trump.
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All Other Voter Perceptions

Sympathy & Neglect Admiration & Loyalty

Contempt & Rejection Envy & Distrust

• Those respondents indicating they were neither a Democrat or Republican have 
similar perceptions as those of the total U.S. adult population. 
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Celebrity & Politician Admiration

• Overall, Bill Gates was rated the most admired individual among those rated, 
while Vladimir Putin, Bill Cosby and Charlie Sheen are least admired. 

Please indicate the degree to which you feel 
admiration for each of the following people at this 
point in time.  Mean response on a 1-7 scale*

Overall Men Women Clinton
Supporter

Trump
Supporter Democrat Republican Other

(Party)

Bill Gates 5.0 5.3 4.7 5.4 5.3 5.3 5.1 4.7

Ellen DeGeneres 4.6 4.3 4.9 5.3 4.3 5.3 4.2 4.4

Mark Zuckerberg 4.3 4.5 4.1 4.8 4.4 4.7 4.4 4.0

Barack Obama 4.2 4.4 4.1 6.3 2.9 5.8 2.9 4.0

Lebron James 4.0 4.5 3.6 4.6 4.1 4.6 4.0 3.6

Warren Buffett 4.0 4.2 3.8 4.5 4.1 4.4 4.0 3.7

Bernie Sanders 3.9 4.0 3.9 4.9 3.1 5.0 3.0 3.8

George W. Bush 3.9 4.0 3.9 3.7 5.1 3.4 5.0 3.6

Joe Biden 3.7 3.8 3.6 5.0 3.0 4.8 2.9 3.4

Jessica Simpson 3.6 3.7 3.5 4.0 3.9 4.0 3.5 3.4

Tom Brady 3.6 4.2 3.1 3.7 4.2 3.8 4.0 3.3

Hillary Clinton 3.5 3.6 3.4 6.0 2.3 5.2 2.3 3.0

Tiger Woods 3.4 3.9 2.8 3.8 3.7 3.7 3.6 3.0

Donald Trump 3.3 3.6 2.9 2.1 6.1 2.3 5.1 2.8

Ted Cruz 3.0 3.2 2.7 3.3 3.4 3.2 3.4 2.6

Charlie Sheen 2.9 3.2 2.5 3.3 3.0 3.4 2.7 2.6

Bill Cosby 2.7 3.0 2.4 3.2 2.7 3.0 2.6 2.4

Vladimir Putin 2.5 2.8 2.1 2.6 2.9 2.6 2.6 2.3

* 7= extremely strong admiration, 1= no admiration at all
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Likelihood to Vote for President

• Overall, Barack Obama and Hillary Clinton are most broadly supported as 
Presidential candidates, while Bill Gates and Donald Trump are equally appealing. 

Please indicate how likely you would be to vote for 
each of the following people for President of the 
United States, if they were running for that office in the 
next election. % Saying 6 or 7 on a 7 point scale*

Overall
%

Men
%

Women
%

Clinton 
Supporter

%

Trump
Supporter 

%

Democrat
%

Republican
%

Other
(Party)

%

Barack Obama 42% 43% 41% 84% 20% 73% 17% 34%

Hillary Clinton 33% 33% 34% 100% 11% 70% 6% 24%

Bill Gates 28% 32% 24% 36% 36% 29% 35% 23%

Donald Trump 28% 31% 26% 9% 100% 10% 67% 16%

Bernie Sanders 27% 26% 27% 44% 11% 48% 9% 22%

George W. Bush 25% 25% 25% 17% 49% 13% 45% 21%

Joe Biden 22% 21% 22% 48% 10% 42% 9% 15%

Ellen DeGeneres 21% 16% 25% 30% 16% 28% 11% 21%

Mark Zuckerberg 17% 20% 14% 24% 25% 21% 21% 11%

Warren Buffett 17% 16% 17% 22% 21% 22% 17% 13%

Lebron James 11% 16% 5% 15% 18% 15% 14% 5%

Ted Cruz 11% 14% 8% 11% 20% 11% 19% 6%

Tom Brady 9% 15% 3% 9% 18% 9% 14% 5%

Tiger Woods 7% 12% 2% 9% 15% 8% 12% 2%

Bill Cosby 6% 8% 3% 12% 8% 11% 4% 2%

Vladimir Putin 6% 9% 3% 10% 13% 8% 7% 4%

Charlie Sheen 5% 8% 2% 9% 8% 9% 4% 2%

Jessica Simpson 5% 7% 3% 11% 7% 8% 3% 4%

* 7= definitely would vote for, 1= definitely would not vote for
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• The basic HUMAN Brand perceptions of warmth, competence and admiration 
explain fully 67% of respondents willingness to vote for Presidential candidates.

• This is before a single issue or candidate experience are considered, highlighting 
that HUMAN Brand perceptions are the primary drivers of election outcomes.

Presidential Election Candidate Voting Drivers

7%

47%
51%

65% 67%

Familiarity Competence Warmth Admiration Total Variance
Explained

Drivers of Presidential Election Candidate Voting Intent*

* Linear regression variance explained
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• These HUMAN Brand perceptions are even more strongly predictive of intent to 
vote for Hillary Clinton, explaining over 80% of respondents intended support.

• Interestingly, demographic characteristics like age, income and education level
have very little impact on willingness to vote for Clinton. 

Hillary Clinton Voting Drivers

2% 5%

65% 68%
78% 81%

Age, Income &
Education

Familiarity Competence Warmth Admiration Total Variance
Explained

Drivers of Hillary Clinton Voting Intent*

* Linear regression variance explained
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• Similarly, over 75% of respondents’ willingness to vote for Donald Trump is 
explained by these three basic human perceptions.

• Improved warmth perceptions would have the greatest impact on voters’ 
feelings of admiration and support for Trump as a presidential candidate. 

Donald Trump Voting Drivers

2% 4%

51%

62%

74% 76%

Age, Income &
Education

Familiarity Competence Warmth Admiration Total Variance
Explained

Drivers of Donald Trump Voting Intent*

* Linear regression variance explained
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• Clinton and Trump each effectively “campaign” for each other through the 
negative perceptions that many voters have of them.

• Specifically, 21% of voting support for Clinton is driven by negative view of 
Trump, while 26% of Trump voting support is driven by negative views of Clinton. 

How Clinton & Trump Help Each Other

1%

21%

11%

26%

Clinton Voting Support
From Cruz Perceptions

Clinton Voting Support
From Trump Perceptions

Trump Voting Support
From Sanders Perceptions

Trump Voting Support
From Clinton Perceptions

Opponent Impact on Candidate Voting Support*

* Linear regression variance explained
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Notable Findings & Conclusions

• The 2016 Presidential election will be decided by HUMAN Brand perceptions of 
warmth, competence and admiration, not issues.
 81% of willingness to vote for Hillary Clinton is driven by her HUMAN Brand perceptions.

 76% of willingness to vote for Donald Trump is driven by his HUMAN Brand perceptions.

• Clinton and Trump effectively “campaign” for one another with opposing voters.
 26% of willingness to vote for Donald Trump is driven by Clinton’s negative perceptions.

 21% of willingness to vote for Hillary Clinton is driven by Trump’s negative perceptions.

• Candidate warmth ratings have greater influence on voting intentions than 
competence ratings, as warmth ratings alone predict 68% of Clinton’s support 
and 62% of Trump’s support.
 If either candidate would more openly admit their failures and mistakes in the upcoming 

Presidential debate, while also explaining their intentions at the time, warmth perceptions and 
voter support could improve significantly.

 However, neither candidate seems willing or likely to do so. 
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Notable Findings & Conclusions

• Clinton and Trump supporters have widely differing views of other well-known 
celebrities and politicians.
 Clinton supporters would sooner vote for Lebron James, Jessica Simpson or Mark Zuckerberg for 

President than Donald Trump.

 Trump supporters would sooner vote for Tom Brady, Tiger Woods or Ellen DeGeneres for President 
than Hillary Clinton.

• Overall, US adults have very similar HUMAN Brand perceptions of Donald Trump 
and Vladimir Putin, with both viewed quite negatively. 

• Bill Gates and Ellen DeGeneres are far more respected and admired than most 
celebrities and politicians, across voters of all political affiliations.
 28% of US adults would definitely vote for Bill Gates for President (the same proportion as Trump)

 21% of US adults would definitely vote for Ellen DeGeneres for President (behind Joe Biden at 22%)

• While Clinton leads Trump by 5% in voting support, the outcome will be heavily 
dependent on turnout, as 84% of Trump supporters definitely plan to vote versus 
78% of Clinton supporters.
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Respondent State of Residence

• Consistent with census estimates, the largest proportion of respondents reside 
in the South region and the least in the Northeast region.

• Region of residence varies only slightly by gender, age and party affiliation.

In what state do you reside? Overall
%

Men
%

Women
%

Clinton 
Supporter

%

Trump
Supporter

%

Democrat
%

Republican
%

Other 
(Party)

%

South 38% 35% 41% 37% 39% 39% 40% 36%

West 23% 22% 24% 26% 20% 28% 21% 20%

Midwest 21% 24% 18% 16% 27% 15% 25% 23%

Northeast 18% 19% 17% 21% 15% 19% 13% 20%
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Respondent Gender and Age

Please indicate your gender.
Overall

%

Clinton 
Supporter

%

Trump 
Supporter 

%

Democrat
%

Republican
%

Other
(Party)

%

Female 51% 52% 47% 51% 51% 51%

Male 49% 48% 53% 49% 49% 49%

• All genders and ages are well represented and balanced among our sample of 
respondents. 

Which of the following best 
describes your age?

Overall
%

Men
%

Women
%

Clinton
Supporter

%

Trump 
Supporter 

%

Democrat
%

Republican
%

Other 
(Party)

%

18-24 years 13% 13% 13% 9% 4% 13% 7% 17%

25-34 years 18% 22% 14% 22% 19% 18% 17% 19%

35-44 years 17% 18% 16% 17% 14% 17% 12% 20%

45-54 years 18% 16% 20% 18% 19% 20% 21% 14%

55-64 years 16% 11% 21% 16% 18% 16% 19% 14%

65-74 years 10% 10% 10% 12% 12% 12% 11% 8%

75 or older 7% 8% 6% 5% 13% 4% 12% 6%

Prefer not to say 1% 2% 0% 1% 1% 0% 0% 2%
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Respondent Household Income

• Similarly, all household income levels were well represented and balanced across 
age, gender and party affiliation.

For statistical purposes only, which of the following 
categories best represents your total annual 
household income? Please select only one answer 
below.

Overall
%

Men
%

Women
%

Clinton 
Supporter

%

Trump
Supporter

%

Democrat
%

Republican
%

Other 
(Party)

%

Under $15,000 13% 11% 15% 15% 11% 14% 11% 14%

$15,000-$24,999 11% 11% 11% 10% 11% 10% 11% 12%

$25,000-$34,999 10% 9% 11% 10% 7% 10% 8% 11%

$35,000-$49,999 13% 10% 16% 12% 13% 14% 12% 13%

$50,000-$74,999 17% 19% 15% 14% 18% 19% 14% 18%

$75,000-$99,999 12% 12% 12% 12% 12% 11% 14% 11%

$100,000-$149,999 13% 15% 11% 14% 12% 14% 12% 13%

$150,000-$199,999 5% 5% 5% 8% 7% 5% 6% 4%

Over $200,000 5% 7% 3% 3% 9% 2% 11% 3%

Don’t know 0% 1% 0% 1% 0% 0% 0% 1%

Prefer not to say 1% 0% 1% 0% 0% 0% 1% 1%
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Respondent Education Completed

• About 30% of our respondents are college graduates, consistent with census 
estimate.

For statistical purposes only, what is the last grade 
of education you completed? Please select only 
one answer below.

Overall
%

Men
%

Women
%

Clinton 
Supporter

%

Trump 
Supporter 

%

Democrat
%

Republican
%

Other
(Party)

%

Grade school 4% 4% 4% 4% 7% 1% 8% 4%

Some high school 8% 8% 8% 8% 8% 6% 8% 9%

High school graduate 30% 26% 34% 26% 28% 33% 27% 30%

Some university 19% 18% 20% 17% 20% 19% 21% 18%

Technical/Trade school 8% 8% 8% 7% 10% 8% 6% 9%

University graduate 20% 23% 17% 21% 19% 20% 21% 19%

Some graduate school 3% 4% 2% 4% 2% 2% 2% 4%

Graduate school 4% 4% 4% 6% 2% 4% 4% 4%

Post-graduate school 4% 6% 2% 7% 4% 6% 2% 4%

Prefer not to say 0% 0% 0% 0% 0% 0% 0% 0%
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Respondent Marital Status

• The majority of our respondents are married (58%), which is slightly higher than 
the 2015 census estimate of 54%.

• Though this demographic measure was not included in our data weighting, we 
are comfortable that respondents of all marital statuses are well represented.

Please indicate your marital status.
Overall

%
Men

%
Women

%

Clinton 
Supporter

%

Trump
Supporter 

%

Democrat
%

Republican
%

Other
(Party)

%

Married or Living as Married 58% 55% 60% 62% 60% 58% 59% 57%

Single, Never Married 26% 32% 20% 22% 24% 23% 25% 28%

Divorced or Separated 11% 9% 13% 12% 8% 13% 10% 11%

Widowed 5% 4% 7% 4% 8% 6% 6% 5%

Prefer Not to Say 0% 0% 0% 0% 0% 0% 0% 0%



© 2016 Fidelum Partners. All Rights Reserved. 32CONFIDENTIAL – DO NOT DISTRIBUTE

Respondent Race & Ethnicity

• Respondent races and ethnicities are also well represented across all genders, 
ages and political party affiliations.

Which of the following best describes your ethnic
background?

Overall
%

Men
%

Women
%

Clinton 
Supporter

%

Trump
Supporter

%

Democrat
%

Republican
%

Other 
(Party)

%

White or Caucasian 77% 76% 78% 72% 87% 70% 83% 79%

Black or African American 13% 14% 12% 18% 10% 22% 11% 8%

Asian or Asian American 6% 6% 6% 6% 2% 5% 3% 9%

Native American/American Indian/Alaska Native 0% 1% 0% 0% 0% 1% 0% 0%

Pacific Islander/Native Hawaiian 0% 0% 1% 0% 0% 0% 1% 0%

Some other ethnic background 3% 2% 3% 1% 0% 3% 1% 3%

Prefer not to say 1% 1% 1% 1% 0% 0% 1% 1%

Do you consider yourself Hispanic?
Overall

%
Men

%
Women

%

Clinton 
Supporter

%

Trump 
Supporter

%

Democrat
%

Republican
%

Other
(Party)

%

No 82% 84% 80% 77% 89% 80% 90% 78%

Yes 17% 14% 19% 21% 11% 19% 9% 21%

Prefer not to say 1% 1% 1% 2% 0% 1% 1% 1%
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Likelihood to Vote in Election

• Overall, just under 70% of all respondents indicated they will definitely vote in 
the 2016 Presidential election, with Democrats and Republicans equally likely.

How likely are you to vote in the next 
election for President of the United States?

Overall
%

Men
%

Women
%

Clinton
Supporter

%

Trump
Supporter

%

Democrat
%

Republican
%

Other 
(Party)

%

Definitely will vote 68% 70% 65% 78% 84% 78% 78% 53%

Probably will vote 10% 12% 9% 7% 11% 8% 14% 10%

Might or might not vote 11% 7% 15% 9% 4% 7% 5% 18%

Probably will not vote 3% 3% 3% 2% 0% 3% 1% 5%

Definitely will not vote 8% 8% 8% 4% 1% 4% 2% 15%
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Respondent Political Party Affiliation

• Consistent with the most recent Gallup polls for political party affiliation, our 
sample is comprised of 31% Democratic and 28% Republican respondents. 

With which of the following political parties are you currently 
affiliated, if any?

Overall
%

Men
%

Women
%

Clinton 
Supporter

%

Trump
Supporter

%

Democrat Party 31% 31% 31% 65% 11%

Republican Party 27% 27% 27% 5% 65%

Registered Independent 21% 23% 19% 15% 15%

None of the above 14% 13% 15% 8% 7%

Prefer not to say 5% 2% 8% 6% 1%

Libertarian Party 2% 3% 0% 2% 1%

Green Party 1% 1% 0% 0% 0%
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Respondent Political Views

• The political views of respondents were fairly evenly distributed, with about a 
third each reporting moderate, conservative or liberal/other views.

• As would be expected, Democrats more often reported having liberal views 
while Republicans reported strongly conservative views.

Which of the following best describes your 
political views?

Overall
%

Men
%

Women
%

Clinton 
Supporter

%

Trump
Supporter

%

Democrat
%

Republican
%

Other 
(Party)

%

Moderate 36% 33% 38% 41% 25% 39% 25% 40%

Conservative 29% 31% 27% 13% 55% 15% 60% 19%

Liberal 19% 21% 18% 35% 7% 39% 4% 15%

Other 10% 11% 8% 2% 12% 2% 10% 15%

Prefer not to say 7% 4% 9% 8% 1% 4% 0% 12%




